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[Subject code-2308000601030001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

SYLLABUS
Minor paper -Business Economics (Mige12 Qu2- Huisly w4ef21i)
I;lrogram Bachelor of Commerce (B.Com.)
ame
Semester 1
NCrF Credit 4.5 Credit
Level
Course Type | Minor
Course -
Subtype Employability
Subject T -
Type Discipline Specific
Course Code | 2308000601030001
Course Foundation Course
Level
Course Title | Minor paper -Business Economics (U:tllﬂd z»leiszua)
Credit Theory: 4 | Practical: 0 | Total: 4
Effective | Academic Year : 2026-2027
From
After successful completion of this course, students will be able to:
CO1: Understand Fundamentals of Business Economics.
Course CO2: Analyse Demand & Supply Behaviour & Their Underlying Determinants.
Outcomes COa3: Evaluate Different Types of Elasticity of Demand & Their Measurement.
CO4: Apply Demand Forecasting Techniques for Effective Business Planning.
CO5: Analyse Cost Revenue Relationships & Interpret Their Respective Curves.
Unit 1:_Introduction to Business Economics 25%
e Meaning of Business Economics
e Characteristic and Scope of Business Economics
e Basic Business Economic Concepts:
1. Opportunity Cost
Course —
Content Incremental Principle

2

3 Principle of Time Perspective
4. Discounting Principle

5 Equi-Marginal Principle
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Unit 2:_Demand & Supply Analysis 25%
A) Demand Analysis

Meaning of Demand

Types of Demand

Law of Demand

Determinants of Demand

Demand Function

B) Supply Analysis

Meaning of Supply

e Law of Supply
Unit 3: Elasticity of Demand & Demand Forecasting 25%
A) Elasticity of Demand:

Price Elasticity of Demand:
e Meaning & Types of Price Elasticity of Demand (with Diagram)
e Methods to Calculate Price Elasticity of Demand (only Percentage Method
& Arc Elasticity of Demand Method with Numerical Examples)
Income Elasticity of Demand:
e Meaning & Types of Income Elasticity of Demand (with Diagram)
e Measurement and Numerical Examples
Cross Elasticity of Demand:
e Meaning and Types of Cross Elasticity of Demand (with Diagram)
e Measurement and Numerical Examples
Advertising Elasticity of Demand:
e Meaning of Advertising Elasticity of Demand
e Relationship between Advertising Expenditure & Sales (With Diagram)
e Measurement and Numerical Examples

B) Demand Forecasting:

e Meaning of Demand Forecasting
e Methods of Demand Forecasting (Only Survey & Trends Methods)

e Criteria of Ideal Demand Forecasting




Unit 4: Cost & Revenue Analysis 25%
A) Cost Concepts (Only Meaning):
e Historical Cost & Replacement Cost
e Accounting Cost & Economic Cost
e Direct Cost & Indirect Cost
e Average Cost, Marginal Cost & Total Cost

Cost -Output Relationship in the Short Run & Long Run

B) Revenue Concepts (Only Meaning with Diagram)
e Average Revenue
e Marginal Revenue

e Total Revenue
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1. Business Economics by H.L. Ahuja
2. Managerial Economics by D.M. Mithani
Reference 3. Managerial Economics by G.S. Gupta
Books 4. Business Economics by T.R. Jain and V.K. Ohri
5. Managerial Economics by Varshney and Maheshwari
6. Principles of Economics by S. K. Agarwal
e Lectures and Interactive Discussions
Teaching e Diagrammatic and Numerical Illustrations
Methodology

e Case Studies

Evaluation Internal Assessment : 50 Marks
Method External Assessment : 50 Marks




[Subject code-2308000601060001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

SYLLABUS
SEC- Paper-1 Principles of Business Economics ((dul$1d ¥1e[2113ell Rigicl))
Program
Name Bachelor of Commerce (B.Com.)
Semester 1
NCrF Credit 5 Credit
Level
Course Type | SEC
Course -
Subtype Employability
Subject T -
Type Discipline Specific

Course Code

2308000601060001

Course Foundation Course
Level
Course Title | SEC- Paper-1 Principles of Business Economics (dlS1d aei2uieil Riegidl)
Credit Theory: 2 | Practical: 0 | Total: 2
Effective | A cademic Year : 2026-2027
From
After successful completion of this course, students will be able to:
COL1: Understand Fundamentals of Business Economics
Course
Outcomes CO2: Describe Key Economic Principles
COa3: Distinguish between Various Cost Concepts
CO4: Analyse Cost Revenue Relationships & Interpret Their Respective Curves.
Unit 1: Introduction to Business Economics 50%
e Meaning of Business Economics
o Characteristic and Scope of Business Economics
e Basic Business Economic Concepts:
Course
Content 1. Opportunity Cost
2. Incremental Principle
3.Principle of Time Perspective
4.Discounting Principle
5.Equi-Marginal Principle
Unit 2: Cost & Revenue Analysis 50%
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A) Cost Concepts (Only Meaning):
1. Historical Cost & Replacement Cost
2. Accounting Cost & Economic Cost
3. Direct Cost & Indirect Cost
4. Average Cost, Marginal Cost & Total Cost (With Cost Curves)

Cost -Output Relationship in the Short Run & Long Run

B) Revenue Concepts (Only Meaning With Revenue Curves)
1. Awverage Revenue
2. Marginal Revenue
3. Total Revenue
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Reference 1. Business Economics by H.L. Ahuja
Books 2. Managerial Economics by D.M. Mithani
3. Managerial Economics by G.S. Gupta
4. Business Economics by T.R. Jain and V.K. Ohri
5. Managerial Economics by Varshney and Maheshwari
6. Principles of Economics by S. K. Agarwal
e Lectures and Interactive Discussions
Teaching e Diagrammatic and Numerical Illustrations
Methodology
e Case Studies
Evaluation Internal Assessment : 25 Marks
Method External Assessment : 25 Marks




[Subject code-2308000601040006]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

SYLLABUS
Introduction of Gujarat Economy (9}%RLclell wislegloﬂu[% A)
Program
Name Bachelor of Commerce (B.Com.)
Semester 1
NCrF Credit 4 Credit
Level
Course Type | MDC
Course -
Employabilit
Subtype Py y
Subject Discipline Specific
Type

Course Code

2308000601040006

Course Foundation Course
Level
Course Title | Introduction of Gujarat Economy (3}%3Lclell M?JSRQLoﬂu@ AA)
Credit Theory: 4 | Practical: 0 Total: 4
Effective | A cademic Year : 2026-2027
From

After successful completion of this course, students will be able to:

COL1: Get an explanation of the structure of Gujarat's economy.
Course CO2: Get an understanding of education and health sector in Gujarat.
Outcomes

CO3: Get an understanding of the agricultural sector, industrial sector and

cooperative structure of Gujarat’s Economy.

Course Unit 1: Introduction to Economy of Gujarat 25%
Content

e Profile of Gujarat Economy and Importance / Contribution of Gujarat in
Indian Economy

e Educational Institutions, Facilities and Literacy Scenario in Gujarat

e Scenario of Health Institutions & Facilities, and Important Health Related
Programmes in Gujarat

Unit 2: Agriculture Sector of Gujarat 25 %

e Importance of Agriculture Sector in Gujarat,
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e Various Programs and Schemes Implemented by the Government to Promote
Agriculture Sector in Gujarat (only Pradhan Mantri Crop Insurance Scheme and
Soil Health Card in detail)

e Sources of Irrigation in Gujarat: Sardar Sarovar Scheme

Unit 3: Industrial Sector of Gujarat 25%

e Importance and Trends of Industrial Sector in Gujarat

e Industrial Investment in Gujarat (Concepts of SEZs and SIRs)

e Gujarat’s Industrial Policy - 2020

e Challenges to Industrial Development in Gujarat

Unit 4: Co-operative Sector in Gujarat 25%

e Meaning of Co-operative Sector

e Concept of Dairy Co-operative, Stages of Development of Co-operative Dairy

Industry and Co-operative Milk Societies
e Cooperative Banks
e Sugar Cooperative, Gujarat’s Sugar Cooperative

e Agricultural Produce Market Committee (APMC)
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Reference | 1. [%2lde] weld by U] 2020t
Books 2. Socio-Economic Review by Government of Gujarat
3. Gujarat Human Development Report-2004 by Indira Hirway
4. Pocket Book of Agricultural Statistics by Government of Gujarat
5. Problems of Indian Agriculture and Policy by R. C. Joshi & Y. N. Vansiya
6. Sugar Co-operative in Developing Economy by R. M. Kharche
Teaching e Lectures and Interactive Discussions
Methodology | e Case Studies
II\EA\ZLanJion Internal Assessment : 50 Marks

External Assessment : 50 Mark




[Subject code-2408000602030001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

SYLLABUS
Managerial Economics (diatasla wefaus)
Program
Name Bachelor of Commerce (B.Com.)
Semester 2
NCrF Credit 4.5 Credit
Level
Course Type | Minor
Course -
Subtype Employability
Subject T -
Type Discipline Specific

Course Code

2408000602030001

Course Foundation Course
Level
Course Title | Managerial Economics (Rlateslal g
Credit Theory: 4 | Practical: 0 | Total: 4
Effective Academic Year : 2026-2027
From
After successful completion of this course, students will be able to:
CO1: Understand  Features of  Different  Market  Structures.
Course CO2: Analyse Equilibrium of Firms Under Various Market Conditions.
Outcomes COa3: Evaluate pricing strategies in Different Markets.
CO4. Apply Break Even analysis for basic business decisions
CO5: Interpret Concepts of Wages and Theories of Profit.
Course Unit 1: Market Structure-1 25%
Content

A) Perfect Competition:

e Meaning & Characteristics of Perfect Competition

Difference between Perfect Competition and Pure Competition

Equilibrium of a Firm & Industry in Short Run and Long Run
B) Monopoly:

Meaning & Characteristics of Monopoly

Equilibrium of a Firm in Short Run and Long Run
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C) Price Discrimination:
e Meaning & Types of Price Discrimination
e Essential Conditions of Price Discrimination

(When is Price Discrimination Possible & Profitable?)

Unit 2: Market Structure - 2 25%
A) Monopolistic Competition:

Meaning & Characteristics of Monopolistic Competition

Equilibrium of a Firm in Short Run and Long Run

Group Equilibrium

B) Oligopoly:

Meaning & Characteristics of Oligopoly

Kinked Demand Curve

Price Leadership — Meaning, Types & Essential Conditions

Unit 3: Break Even Analysis 25%
e Meaning & Assumptions
e Break Even Charts in Terms of :
1. Physical Units (with Diagram)
2. Sales Value (with Diagram)
e Simple Numerical Problems of Break Even Point
(Only Following FOUR Calculations)
1. Calculation of BEP in Units
2. Calculation of BEP in Sales Value
3. Calculation of Safety Margin
4. Estimation of Required Sales Volume to Achieve Target Profit
Unit 4: Factor Pricing _25%
A) Wages
e Meaning of Wage
e Meaning of Nominal Wage & Real Wage
e Factors Affecting Real Wage

e Wage Differentials in Same Occupation




B) Profit
e Meaning of Profit
e Prof. Clark’s Dynamic Theory of Profit

e Prof. Schumpeter’s Innovation Theory of Profit
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Reference
Books

N o bk~ w DR

Business Economics by H.L. Ahuja

Managerial Economics by D.M. Mithani

Managerial Economics by P.L. Mehta

Managerial Economics by G.S. Gupta

Business Economics by T.R. Jain and V.K. Ohri

Managerial Economics by Varshney and Maheshwari

Principles of Economics by S. K. Agarwal

Teaching
Methodology

e Lectures and Interactive Discussions

e Diagrammatic and Numerical Illustrations

e Case Studies

Evaluation
Method

Internal Assessment : 50 Marks
External Assessment : 50 Marks




[Subject code-2408000602060001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

SYLLABUS

Subject: Market Structure in Economics (A{BHL 6los1e] HIOWY])

Program

Name Bachelor of Commerce (B.Com.)
Semester 2

NCrF Credit 5 Credit

Level

Course Type | SEC

Course -

Subtype Employability

Subject o -

Type Discipline Specific

Course Code

2408000602060001

Course Foundation Course
Level
Course Title | Market Structure in Economics (AURML 61%1e] HIOWY])
Credit Theory: 2 | Practical: 0 | Total: 2
Effective Academic Year : 2026-2027
From
After successful completion of this course, students will be able to:
Course .
o CO1: Understand features of Different Market Structures.
utcomes
CO2: Analyse Decisions Making about Production in different markets.
COa3: Evaluate Pricing Strategies in Different Markets.
Course Unit 1: Market Structure-1 50%
Content

A) Perfect Competition:

Meaning & Characteristics of Perfect Competition

Difference between Perfect Competition and Pure Competition

Equilibrium of a Firm & Industry in Short Run and Long Run
B) Monopoly:

Meaning & Characteristics of Monopoly

Equilibrium of a Firm in Short Run and Long Run
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C) Price Discrimination:
e Meaning & Types of Price Discrimination
e Essential Conditions of Price Discrimination
(When is Price Discrimination Possible & Profitable?)
Unit 2: Market Structure - 2 50%
A) Monopolistic Competition:

Meaning & Characteristics of Monopolistic Competition

Equilibrium of a Firm in Short Run and Long Run

Group Equilibrium
B) Oligopoly:

Meaning & Characteristics of Oligopoly

Kinked Demand Curve

e Price Leadership — Meaning, Types & Essential Conditions
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Reference
Books

Business Economics by H.L. Ahuja

Managerial Economics by D.M. Mithani
Managerial Economics by P.L. Mehta
Managerial Economics by G.S. Gupta

Business Economics by T.R. Jain and V.K. Ohri

Managerial Economics by Varshney and Maheshwari

N o ok~ nh e

Principles of Economics by S. K. Agarwal

e Lectures and Interactive Discussions

Teaching

e Diagrammatic and Numerical Illustrations
Methodology

e Case Studies

Evaluation Internal Assessment : 25 Marks

Method External Assessment : 25 Marks




[Subject code-2408000602040004]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

SYLLABUS

International financial management- (AidRA¥1Y [dd cydzell)

Program Name

Bachelor of Commerce (B.Com.)

Semester 2

LNei/r:I Credit 4 Credit

Course Type MDC

Course Subtype | Employability
Subject Type Discipline Specific

Course Code

Course Level

Foundation Course

Course Title

International financial management (Nld?_?_le:lll [dd el

Credit

Total: 4

Theory: 4 | Practical: 0

Effective From

Academic Year : 2026-2027

Course
Outcomes

CO1: Get an explanation of international business and its benefit

CO2: : Get an explanation of various theories of international business

CO3: student able to study exchange rate and international financial institute

Course Content

e Unit-1 Importance of International Trade (weightage-25%)

e Meaning and Importance of International Trade
e Causes International Trade
o Difference between inter regional and international Trade

e Benefit of International Trade

Unit-2: Terms of International Trade (weightage-25%)

e Meaning of Terms of International Trade
e Types of Terms of International Trade

e Importance of offer curve
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e Unit-3: Theories of International Trade (weightage-25%)

e Adam smith — Theory of Absolute Advantage

e David Ricardo - Theory of comparative Advantage

e J.S.Mill - theory of Resiprocutive Demand -

e Theories of Determination of exchange Rate (Purchasing power
Theory)

e Unit-4: international financial institute (weightage-25%)

e World Bank : Function-objective, World bank and India
e InternationalmonetaryFund:Function-objective,
International monetary Fund and India

e World Trade organisation : Function-objective, World Trade

organisation and India
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Reference 8. Ketan P.B. (1994), The International Economy, Cambridge university press,
Books London.
9. Mithani D.M. money, banking and international Trade, Himalaya Publishing.
10. Patel S.J(1995) Indian economy Towards the 21 st century university press
Ltd. India
11. KindleBerger C.P.(1973) International Economy, R.D.Irwin Homewood.
12. Singh M.(1964)India Export Trade and the prospects for Self Sustained
Growth,OUP,oxford.
13. Green way D. (1983), International Monetary Economics, Prentice Hall,
India.
14. Salvatore D.l (1997) International Economics.Prentice Hall, Upper Sadddle
River, N.J
15. Heller H.R (1968). International trade policy,Macmillan punlishae
Ltd,,London.
16.Joshi V. and M.D. Little (1998),Indias”s Economic Reforms, 1999-2001,
OUP,Delhi.
17. clsstalon Sl 2l et e N AidR Al At Yl oRrY
(Al S, wHELaleE.
Teaching Lectures and Interactive Discussions
Methodology Case Studies
Evaluation Internal Assessment : 50 Marks

Method

External Assessment : 50 Marks
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